Se m..a.%, | Sy dsein



Grasp

DEAL TERMS Qe

ATotal Round Size : NOK 2.500.000
AMinimum Investment : NOK 100.000 per investor

APre-Money Valuation: NOK 21.000.000*

ATarget: Primary existing investors and partners ¢

ARunway: Q3 2021

* Preemoney last round 17.500.000 + equity raised last round 3.500.000 =npmsty 21.000.000
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EXECUTIVE SUMMARY

Problem

One in four experience mental health
problems during their lifetime and many
experience pain and discomfort in
connection with both lifestyle diseases and

health problems.

A common challenge for most people is
understanding and communication about
their own condition. Today, forms,
notebooks, or complicated computer tools
are offered to map out how you feel. For
many, this becomes too difficult. Without
sufficient knowledge of how the user or
patient is doing, it is difficult to help.

Solution

Grasp you emotions a diary without words.

With Grasp's advanced technology and
simple functional design, anyone can
register experiences through squeezing.
Grasp remembers when you squeezed, how
hard and for how longas an imprint of
what you experienced.

By loading data into the app and into the
visualization tool, you get a complete
overview of all data. Then you can take a
closer look at an@nalyzea specific episode,
a period and compare periods to look for
trends and tendencies.

Market

Grasp is trying to solve a global problem
around communication of emotions.

B2B Somatic in Norway, with Clinics will be
the primary Target Market for 2021. The
company is also working on pilots in UK,

Nordics and Africa to identify product
market fit beyond Norway.

The company is planning to enter the B2C
marked in 3 quarter 2022, which is
expected to significantly increase sales.

Grasp

Team

Grasp has a highly competent team of
inventors, scientists, developers, health
workers and experienced business

people.

We also have several public and private
partners. In 2021 we want to
strengthen in sales and market, carry
out more research projects and further
develop the concept in close dialogue
with our customers



Grasp

WHO WE ARE De

GRASFAS a digital healthcare company, focuseson development, production and distribution of digital diagnostic and
monitoring medical devicethat facilitates communicationof medical history between patients and clinicians,and enables
personalized treatment. It operates In the major Scandinavian countries and Western Europe

Type Private

Industry MedTechHealthTech

Founded 2012(de facto) 2017(de jure)

Headquarters Bergen, Norway

A diary without words. Grasp your emotion€.ommunicatiorre-imagened Making

S subjective medical history objective. The Future is within Our Grasp

Ingvald Grindheim (CEQO), Jgrund Fjgsne (CSMO), T@emakOpdal (CPO),
Tor Gjgseeter (CRO), Aleksander Krzywinski (COQ), Per @ystein Opdal (CMO)

Key people

Products Healthcare equipmentdigital diagnostic and monitoring medical device(s)

Website www.grasp.global




STRATEGPURPOSE

Mission

To provide healthcare market with
reliable digital solutions enhance
Vision accuracyand effectivenessof
: . _ . medicaltreatment, and epabléest
¢2 aDNJalLk gAftt o0S datieﬂt&ﬁeﬁeﬁcel' YV R
common way to register and
communicate your feelings

Goal

Grasp will help peopleommunicate
what they feel. And be a natural part
of treatment, both for patient and
therapist




GRASR A DIARY WITHOUT WORDS



